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THE FUTURE

Spend by Placement: Instagram Explore Instagram |n stag ram Explore
(% of Total Ad Acccount Spend)
Is On the Up
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. las% In Q1 2020, Instagram Explore increased to take up 1.70% of total ad
‘E spend, according to Socialbakers data.
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:g 0.75% This placement has risen steadily since becoming an option in August
o e 2019, and if brands are able to use it to take advantage of the increased
m .
social commerce capabilities on Instagram it could become even more
0.25% important in the future.
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